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S_E RIES Model »First Class«

~ Dailyoutput

100 cups

michael rieger, geislingen

1 or 2 coffee beg.ns hoppers each approx. 500 g
Water tank (optional) 45|
Chocolate powder or topping powder reservoir approx. 500 g
Rated power 1/N/PE - 50 Hz/230 V
External dimensions (width/height/depth) 325 mm / 668 mm (with beans hopper) / 555 mm

Empty weight approx. 30 - 40 kg

Continuous sound pressure level (Lpa)* <70 dB (A)

Design and layout: burker

* The A-weighted mean sound pressure level Lpa (slow) and Lpa (impulse) at the operator’s workplace is below 70 dB(A) in every operating mode
Technical data subject to change without notice.
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Welcome to the world of the new WMF Presto coffee
machine. Millions of people all over the world agree
on one thing: the best way to start the day is with a
3 nice cup of coffee.

*'

&, And setting up and operating the new WMF Presto
4 world coffee specialist according to your require-
‘ments is easier than ever.

Enter the world of limitless coffee possibilities and
- meet “Plug and Enjoy” from WMF.
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Qﬂrr instructions i isplay guide you step by step, in
mr national | customising your settings for
your perfect lity.
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In the land of the rising sun, tea is part of
the traditional culture. But coffee specialities
are becoming increasingly popular there,
too.

The WMF Presto produces hot water for tea at

the touch of a button, saving lots of time brewing

up. A large water tank or, alternatively, a perma- =
nent connection to the water supply also provide - i

the flexibility that distinguishes a professional
machine.

And it goes without saying that in Japan as else-
where, a perfect Cappuccino tastes better than a
“canned” coffee from the machine on the corner.
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North Cape

Good coffee is an important cultural asset. That's
clear. And good coffee from the atmospheric WMF
Presto coffee machine is a real highlight.

Sources of light in different colours strike a unique
note in the café, on the bar or at the office.
Especially for proud owners of two or more machi-
nes. But the WMF Presto is also impressive in terms
of its uncluttered, attractive styling which clearly
conveys its function.

Guided by the design, the central positioning of the cups,
for example, is intuitively correct.

There are no doubt still those who think northerners are
generally a bit cool and reserved. But where there's a
warm heart ...

=<
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Perfect coffee specialities
From Espresso to Chococcino,
the WMF Presto does everything
simply at the touch of a button,
in perfect quality.

Preheater option

Press this button to preheat
all the parts in contact with
the coffee. Hot Espresso,
right from the very first cup.

The new »Barista button«

The next brew can be made stron-
ger or weaker as the client desi-
res by means of this button on
the touch screen.

Self-explanatory display

The display guides you through
the machine, step by step. It also
shows all the operating sequen-
ces as well as useful information.

Flexible water intake

The choice of a water tank or per-
manent connection to the water
supply, according to requirements
and circumstances, gives the
WMF Presto even more flexibility.

Hot chocolate

Almost any creation involving
milk, coffee, water and choco-
late can be produced with lots
of fresh milk.

The intelligent WMF Presto
Alter the quantity of ground cof-
fee and all the other settings will
be adjusted automatically.

For consistently good coffee.

Great design
Elegant by day and a shining
example of attractive design
ideas by night.

Slim build

A WMF Presto is only a little bit
wider than the long side of an

A4 page. So there’s room for two
even on the smallest counter.

3 basic models with variations
The WMF Presto is available in
three basic models. Each model
can be individually optimised with
a countless choice of options.

Milk powder-Topping

The WMF Presto can be fit-
ted with the handy milk
powder topping option (e.g.
for business use).

Milk housing

Milk packs are not particularly
attractive to look at. A special
compartment (for 1-1.5 1)
keeps them neatly out of sight.

i o

2
Top for cost-effectiveness
Unique cost-effectiveness in
this sector makes this the per-

fect choice for the price-cons-
the cup is automatically positio- cious. easier.

Intuitive operation

The intuitive user guide is parti-
cularly useful in self-service
mode. The clear design ensures

Automatic cleaning

and descaling at the touch of
a button. That saves time
and cuts operating costs.

Well thought-out reservoirs
The reservoirs can be closed
before removal, to make clea-
ning and refilling very much

ned in the centre.

LA

Height-adjustable spout
The spout is easily adjustable
to allow containers from

70 - 180 (200) mm high

to be filled.

Large ground coffee hopper

The large capacity ground coffee
hopper is centrally positioned for

easy access.

Clever key allocation

Key labelling is as brilliantly
simple as product allocation.
Simply slip in the ready-made
labels.

Easy maintenance

You can do the basic main-
tenance yourself. That means
fewer visits from the WMF
Service Engineer.






Design and layout: burkert, dornstadt/ulm - fotodesign michael rieger, geislingen

E RIES i Model »First Class«
Daily output 100 cups

1 or 2 coffee beans hoppers e each approx. 500 g

Water tank (optional) 45|

Chocolate powder or topping powder reservoir approx. 500 g

Rated power 1/N/PE - 50 Hz/230 V

External dimensions (width/height/depth) 325 mm / 668 mm (with beans hopper) / 555 mm

Empty weight approx. 30 - 40 kg

Continuous sound pressure level (Lpa)* <70 dB (A)

* The A-weighted mean sound pressure level Lpa (slow) and Lpa (impulse) at the operator’s workplace is below 70 dB(A) in every operating mode

Technical data subject to change without notice.
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